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Al Perceptions and Adoption



How do consumers
accept, understand
and trust Al in their
day to day lives?




What we cover

OMDO s g | ophaséd resaarchtproject
to track longitudinal Al perceptions and
adoption, as well as to investigate how voice
Al should be applied to create more valued
and valuable brand experiences across the

consumer journey.
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Methodology

ABOUT THE RETAIL REVOLUTION

OMDG6 s g | opghaséd resaarchsiudy tracks Al perceptions and adoption, as well as investigates how voice Al should be applied to create more valued and
valuable brand experiences across the consumer journey.

All figures in this report are derived from quantitative online surveys representative of the total population (18+ years old).

The first wave was conducted across 14 countries in August 2017 with a total sample size of 17,078. The second wave was conducted across 11 countries in
April 2019 with a total sample size of 12,196. There are seven countries included in both research waves, which is where we draw our longitudinal findings.

2017 Sample Size by Market
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1,178 1,501 1,092 1,099 1,132 1,441 1,092 1,224 1,390 1,306 1,072 1,394 1,026 1,131

2019 Sample Size by Market
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1,114 1,180 1,053 1,061 1,055 1,184 1,157 1,141 1,129 1,095 1,027
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Smart technologies are at different Personalisation and experience are  Trust needs to be addressed for

stages of adoption wanted from these activations future adoption and capabilities

Voice technology is becoming mainstream As usage increases, people expect basic Brands and platform providers need to

with more people now claiming to use it functionality as a necessity. ease consumerso6 minds al
than music streaming. They now crave more relevant and safety and functionality.

engaging interactions.
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Source: Retail Revolution, OMD, 2019, Base: Worldwide total who understand Al n=11,104, Markets: USA, UK, Netherlands, Germary, Belgium, Spain, Italy, Sweden, Greece, Australia 6

*Please note: Voice Assistants, Chatbot and Image Search are based on usage. All others are based on ownership
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Italy and Spain claim to lead voice assistant usage. USA claims
to lead smart speaker ownership
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. Use chatbots Own smart lighting . Own smart home monitoring
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Out of all the smart applications and devices, the top 3 that
people are planning to use more of on the next 6 months are
smart TV devices, voice search and image search

Top choice in Top choice in Top choice in
UK, NL, USA, AUS, IR, SW ES, IT, DE BE, GR
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55% of consumers claim to have tried a voice assistant

Have used
Google assistant

Have used
Siri

Have used
Amazon Alexa

Source: Retail Revolution, OMD, 2019, Base: Worldwide total who understand Al n=11,104 Markets: UK, Netherlands, Germany, Bebium, Spain, Italy, Sweden, Ireland, Greece, USA, Australia 9



The Retail
Revolution.

Google Assistant has the largest penetration of voice assistants
across all devices

. .o Have used a Have used Have used Have used Have use_d + Have used
Google Assistant o Siri Amazon Alexa Cortana Samsung Bixby another assistant
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40% of people are using voice at least once a month
Sweden
Ireland
o¢
USA Germany
Belgium Netherlands
o o
Spain 443 Greece
@
Australia
Source: Retail Revolution, OMD, 2019, Base: Worldwide Total Nat Rep n=12,196 Markets: UK, Netherlands, Germany, Belgium, Spai, Italy, Sweden, Ireland, Greece, USA, Australia 11
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Voice assistant usage has surpassed music streaming

Have used in the past:
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50% of Voice Assistant
users aceess the voice
control funcg-io’n
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